
 

 

 

 

 

 

 

MKTE 2019 SEMINAR PROGRAMME 

 

All seminars will take place at the KICC during MKTE hours.  

The venue for all seminars is the Presentation Theatre in the Outdoor exhibition area. 

Please register online to attend, by clicking on the registration links provided.  

Places are limited, venue capacity 100 attendees.  Book soon to secure your space.  

 

For any enquiries, please email lebo@mkte.co.ke  

 

 

SEMINAR 1: Wednesday 02 October 2019 

Tourism & Digital Transformation: The Impact of Technology on Tourism 

13:00 – 14:00 

 

Click here to register 

 

This is a panel discussion, with specialists in the field, on the impact of technology on tourism. 

 

The digital age is resulting in travellers who are highly connected and demand instant 

information about tourism offerings tailored around their needs. Digital technologies have the 

potential to give small tourism businesses in emerging destinations direct access to a global 

market of travel consumers for the first time, vastly expanding their prospects.  

 

Like in many industries, digital technologies are vital to the growth of the majority of 

developing economies and have the potential to create jobs and promote entrepreneurship 

and innovation. Even though many low-income economies can 

potentially benefit from this digital transformation, others are at risk of being left behind if they 

fail to embrace the wave of change. 

 

Moderator: Mqondisi Gumede, The OMG 

Has enjoyed a long association with the tourism industry, focused on how it is impacted and 

shaped by technology. This association started in 2004 when, as an executive director at 

Greymatterz, where they were contracted by South African Tourism to develop their global 

marketing system. Subsequently, were appointed architects of South African Tourism’s global 

technology infrastructure. Through a group company Greymatterz ReAssemble was asked to 

optimize business processes for South African Tourism.  

  

In between various assignments for South African Tourism, Greymatterz amassed an 

impressive client base including KPMG, then Firstrand Banking unit: eBucks, the State 

Information Technology Agency (SITA), the insurance company Momentum and JSE listed 

Super Group’s Fleet Africadivision.  
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MQ has also spent four and a half years as the Online Marketing Specialist at South African 

tourism tasked with leading global initiatives for online marketing. For a brief period, he was 

the Joint Managing Director for Strategy and Business Development at Digital Agency Fogg 

working with a whole host of clients including Cape Town Tourism, Eskom, the world’s 7th 

largest power utility by generation capacity and 9th by sales, the relaunched African Bank 

and Net1 to name a few.  

  

In the interim, MQ joined IC Knowledge Bureau led by Vusi Thembekwayo, Africa’s premier, 

most sought after and best paid professional speaker, as one of only 4 merchants providing 

clients with 1% thinking. He has been booked by clients such as Universal Music Group, 

Transunion, Mpumalanga Parks and Tourism, South African Tourism, Eskom, Woolworths 

Financial Services and a plethora of conferences and trade show for panel participation, 

moderation and master of ceremonies duties, the most recent being the FoodNext Africa 

Trade Show in Johannesburg in June 2019 and the largest being Finance Indaba 2018 a 

gathering of more than 5,000 finance professionals where I was privileged to share the 

opening Keynote.  

  

MQ is currently the CEO of The OMG and he is currently engaged in work for a Tourism 

Private Public Partnership named Jurni owned by the National Department of Tourism, 

Amadeus and Thebe Tourism Group. His list of clients includes Woolworths Financial Services, 

SA Tourism, Mpumalanga Parks and Tourism and WaterIQ amongst a few smaller clients.  

  

The OMG offers technology advisory services focused in the tourism industry as evidenced in 

their current work with Jurni and this helps retain a working finger on the pulse in addition to 

years of experience with both technology and travel.  

 

Panelist – Lefteris Sergidis, The Travelbook Group 

Born in 1962 on the sunny island of Cyprus, Lefteris Sergidis was destined to be a pioneering 

figure in the world of Travel and Tourism. After finishing his early education in Cyprus, he 

studied at Middlesex University in London graduating in 1982 with a degree in Hotel 

Management. Since graduating he worked as a Hotel Manager in various 3* to 5* hotels 

from 1982 to 1990 excelling in his role. 

After his already exceptional career, he then took over as Sales and Marketing Manager for 

various hotel chains.  

 

The Travelbook Group (his baby) was founded in 1996 operating in both Greece and the UK 

with the head office being moved permanently to the UK in 2010. The Travelbook Group 

specialises in providing GDS/IDS and Channel Distribution, Sales & Marketing, Custom 

Websites, Mobile Apps, Rate Shopping Tools, PMS Interfacing and much more. The 

Travelbook Group works in perfecting complete one stop shop in Revenue Management.  

 

Panelist – Naomi Mutua, Ogilvy Public Relations Kenya 

Naomi leads the Digital PR Communications team, a role that has evolved with the increase 

of various audiences’ use of digital media channels to communicate with brands and 

individuals in an increasingly fast paced world. With over 8 years’ experience in the industry, 

and an I.T. background, she has been able to find a niche for brands in reputation 

management for a digital world. 

 

 



 

 

 

 

 

 

 

 

Her core focus is on Digital PR Strategy, Content Creation and Adaptation, Issues & Crisis 

Management, and Influencer Mapping and Management. She brings insights and 

management of communication needs to an online community that needs to resonate with 

brands in the market, driving value and differentiating brand communications from 

marketing, to build, manage and protect reputations online. 

 

Naomi has been a pioneer in driving Kenyan digital influencers in content focused on travel, 

and was key in the formation of the #TembeaKenya campaign for KTB, driving local tourism.  

 

Panelist – Nicole Hankar, last minute: mara 

Nicole Hankar was born and raised in Kenya but completed all her higher education in Paris, 

Brussels and London before return home permanently in 2012. With no active intention of 

working in the travel industry, Nicole found herself working for a small marketing company 

providing services to boutique camps & services in Kenya and Tanzania.  

 

She soon moved on to work for a various tour operators and camps before spending 2 years 

at Booking.com where she saw a huge gap in the market in how safari properties were 

poorly served by online travel agents; soon after last minute : mara was born.  

 

The platform was designed to allow Nairobi residents and visitors to seamlessly book an all 

inclusive (accommodation, daily safari activities, flights, Mara transfers and 

park/conservancy fees) safari package to the Mara's leading boutique camps and lodges in 

just a few clicks and at better value for money when travelling within 30 days. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

SEMINAR 2: Thursday 03 October 2019 

Change Makers: The Role of Storytelling in Community Based Tourism 

13:00 – 14:00 

 

Click here to register 

 

This will be a discussion involving storytellers and those involved in promoting community-

based tourism. 

 

Creative storytelling generates an explorative scenario in which local inhabitants and tourists 

can discover the multiple dimensions of a destination. It can be used as a tool for deep 

understanding and experiencing cultures. It also has the potential to foster friendships across 

challenging divides. It stimulates a dialogue among the audience, promoting the creation of 

their own content that they can share using proposed hashtags on social media, taking an 

active role in shaping the destination narrative. 

 

 

Storyteller/MC: Grace Wangari, Wangari the storyteller 

 

Wangari the Storyteller as she is popularly known, believes in the power of stories to make us 

reflect on life past, present and future. Sharing stories in an open, interactive manner, she has 

over the years polished her skills performing both locally and abroad. She affirms that  

storytelling can be used, not just for entertainment, but also for other benefits such as in 

education, for self-knowledge and expression, in health, awareness etc. In tourism, creative  

storytelling has a huge potential in nurturing diverse tourism destinations. In this way, tourists 

(both domestic and foreign) can discover the destination’s cultures and nature through 

different lenses. 

 

Wangari’s performances - highly participatory with the stories woven with dance, chant, 

song and other performance delicacies – work with diverse audiences including children, 

adults and mixed groups. This has seen her perform to and run workshops for audiences in 

Kenya, Iran, Tanzania, Sweden and Germany. You can read more about her on 

www.wangarithestoryteller.co.ke 

 

 

Panelist – Katchie Nzama, Blogger 

Katchie Nzama is a Pan-Africanist travel blogger besotted with Africa. She grew up with a 

curiosity of the African continent, her people, cultures, music, and her cuisine.  

Katchie uses her digital platforms to create and curate content around African destinations 

with a focus on affordable travel, cultures, history, heritage and local cuisine. Her travels are 

about promoting intra-African travel to Africans, decolonizing travel culture as well as 

showcasing Africa to Africans. 

 

To date, Katchie has travelled through 35 African countries solo and has been listed as one 

of the Top 200 Young South Africans in 2016 by Mail & Guardian and named as one of the 

Top 100 women in tourism in Africa by the Akwaaba African Travel Market in Nigeria. 

 

 

Panelist – Muthuri Kinyama, Turnup.Travel 

Muthuri Kinyamu is a co-founder of Turnup.Travel. He's a marketer by training, publicist by day 

and traveller. Previously, Muthuri Kinyamu led a social media takeover campaign for Kenya 

Tourism Board to promote the Great Migration and domestic tourism. 
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Introduction to the holy grail of Turnup.Travel  

 

1) Turnup.Travel: This is the mothership. It is a tour operator & travel agency that organizes 

safaris, holidays & experience for corporates, organizations, families and all other kinds of 

travellers. Read more about our inception story https://medium.com/@Turnup_Travel/the-

turnup-travel-inception-story-6a7d04992d2d   

 

2) Turnup in Motion: This is our media production arm. It is a collective of some of the best 

photographers, videographers and creative thinkers in Nairobi. Here is our showreel 

https://www.youtube.com/watch?v=RHBvVdjpQik  

We also produce a travel and adventure series based on Millenials called Turnup in Motion. 

 

3) Turnup for Good: This arm designs, amplifies and facilitates CSR and development projects 

where we work with corporate foundations, development organizations and conservancies 

like Lewa and Olpejeta being some of our clients. So far we have done things like fundraising 

for a planting trees in Arbedares, supporting an all women's art & design craft group in Tsavo,  

and supporting Homeless of Nairobi (an outfit that provides shelter, rehabilitation and 

education fees for disadvantaged street children) and just recently Shaba Challenge in 

partnership with Action Aid to build resilience for women and girls in marginalized areas.  

https://www.youtube.com/watch?v=JkfQbJdHDPU  

 

About Turnup.Travel’s Instagram Tours 

Conceptualized in July 2017 as a framework to enhance collaboration and skills transfer 

among content creators and provide a platform for commercial and public sector brands to 

cooperate with influencers through travel, an Instagram tour is a visual, sensual and 

photographic tour that takes you to the 'must-see' places of any particular theme with an 

activity-powered itinerary. It brings together content creators, brands and other stakeholders 

to co-create and share experiences online. Thus an Instagram Tour is an immersive consumer 

experience, cultural relations platform and destination marketing initiative organized by 

Turnup.Travel in partnership with private sector and government. You can watch our past IG 

tours on our YT channel  

 

 

 

Panelist: Peter Ndung’u, Travel; documentary and lifestyle photographer 

Peter Ndung'u is a multiple award winning visual storyteller specializing in Travel, Lifestyle and 

documentary work. During his 6 year journey as a professional photographer, he has 

received multiple nominations and won several awards in his field. His work has also been 

featured on global platforms and publications such as CNN, QZ and National Geographic in 

addition to being exhibited on several occasions. Peter is also a trainer and has conducted 

photography masterclasses/workshops under Canon’s photography program aiming to help 

students grow their skill in using photography as a story telling tool. An avid traveler with a 

keen interest in storytelling Peter uses his skill set to promote local tourism through digital 

media, embracing innovation to create and advocate for people to share their own stories. 
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Career Highlights include:  

2013- Nominee- Kenya Photography Awards, Portraiture Category 

2015- Portraiture photographer of the Year & People’s Choice Photographer of the Year 

Canon Kenya Photography Awards. 

2016- Most Promising Young Photographer (Series Category) Canon Kenya Photography 

Awards. 

2018- Best Photography Blog, Nominee, BAKE AWARDS 2018 

2018- Winner: Daily Life Category, Kenya Photography Awards 2018 

 

 

Panelist:  Daniel Osabinyi 

Watch his intro-video: https://youtu.be/UXLRX10xhiE  

 

Daniel was born in the Mathare slum and raised by a single mother until the age seve. This 

was his age his mother chased him away from home and when he had to start taking care 

of himself. Daniel became one of the 60,000 street children of Nairobi. Life on the street was 

hard. He says he still remembers the cold nights with an empty stomach.  

 

To survive, he started begging, then stealing until he turned into a leader of a gang involved 

in many crimes including robberies. At this point, he realised that if he wanted to have a 

future, he would need to change his entire life around. “As you can imagine, the world  

doesn’t have anything to offer for a person like me with a criminal record and lack of formal 

education. That’s why I came together with my friends to create our own job.”   

 

They built on the only thing they had acquired on the streets: Street Skills and a Life Story. 

“Nobody knows the dynamics of the streets better than we do, nobody has more insights 

and intimate stories to share about Nairobi than us. Street Skills and Life Stories are our past, 

and today we turn them into our future” says Daniel. 

 

About Nai Nami 

 

Website: https://nai-nami.com  

Nai Nami is a social enterprise that offers a unique storytelling tour in downtown Nairobi (not 

slum!) which is guided by former street children who make tourists experience the city 

through the eyes of a street child. On a three-hour walking tour, the guides share with their 

clients how they ended up on the streets, how they survived and how they eventually 

transformed to reasonable young men. Through Nai Nami all the guides now have a regular 

income, purpose and a future in life. Due to the positive reviews, Nai Nami has become #1 

tour on TripAdvisor in Nairobi. 
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SEMINAR 3: Friday 04 October 2019 

Recognizing Innovators: Digital Technologies in Sustainability & Eco-Tourism 

13:00 – 14:00 

 

Click here to register 

 

This will be a panel discussion, with specialists in the field, on eco-tourism and sustaining the 

environment.  

 

Sustainable tourism not only requires social and economic information but also includes 

environmental data. Such data is vital to improving tourism planning and strategies. Through 

digital technology, conservationists are able to collate research and data on the 

environment and biological diversity ecosystems. It is with these data that we can all 

influence change. Through technology, data, stakeholders that include conservationists, and 

government, the tourism sector is able to make a push towards a strengthened sustainable 

tourism industry. 

 

Moderator: Maurice Oniang’o 

Maurice Oniang’o is an award-winning Multimedia Journalist and Documentary Filmmaker 

based in Nairobi. He has produced for highly rated television programs such as such as 

Project Green, NTV Wild, Giving Nature a Voice and Tazama. He has also produced content 

for National Geographic, Al Jazeera’s AJ+, Africa.com, 100 reporters, Journalists For 

Transparency (J4T), among others.  

 

He has a keen interest in conservation, corruption, health, education and human rights. He 

has won various awards including: Environmental Reporter of the Year TV- AJEA 2015, 

Thomson Foundation Young Journalist of the Year (FPA-London), among others.  

Oniang’o has received various trainings including; Investigative Journalism (RNTC 

Netherlands), Investigating Wildlife Crime (National Geographic), Financial Journalism 

(Bloomberg Media) and currently is on a one year mentorship program with National 

Geographic.  

 

 

Panelist: Leroy Mwasaru – Greenpact 

Leroy is a 22 year old renewable energy social entrepreneur and sustainable design thinking 

prodigy. He founded Greenpact, a conscious social enterprise that began as a high school 

project providing alternative renewable energy to local communities and institutions in 

Kenya.  

 

Today, Greenpact has impacted over 5,000 people and Leroy has been awarded  the 

youngest Forbes Africa 2018 30 under 30 honoree, a One Young World ambassador, Audi 

Ambassador, Royal Commonwealth Society fellow, Collectively ambassador, the youngest 

Tony Elumelu Entrepreneurship Fellow, A Resolution Project (Class 10) Fellow and a Harvard 

Social Innovation Collaborative fellow. His work has been featured by CNN thrice, The 

Huffington Post, Forbes, Fast Company, Grist, UpWorthy and CCTV America. 
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Panelist: Brian Bosire – UjuziKilimo 

Brian Bosire Kenyan entrepreneur and expert in product design with focus on use of 

emerging digital technologies (IoT, Big Data & AI) in precision agriculture, water and 

sanitation.  

 

He is the founder and CEO of Hydrologistics Africa (HydroIQ) & UjuziKilimo Solutions. 

UjuziKilimo is a technology company that collects & analyzes farm data using sensors, and 

Data science to provide actionable insights that inform the agriculture industry across Africa. 

HydroIQ focuses on bringing intelligence in access and distribution of water by developing 

smart water grids using IoT and Data analytics to bring value in every drop of water.  

 

Brian is a United Nations Young leader for SDGs and has won numerous global awards & 

recognitions for his contributions to digital technologies in Africa including Africa Pioneer in 

Agritech by Forbes, American Society for Mechanical Engineers (ASME), Digital Capacity 

development by International Telecommunications Union (ITU), Leaders in Innovation (LIF-

2018) Fellow by Royal academy of engineering and he serves in the World Bank youth 

Advisory group on solutions for youth employment. 

 

Panelist: Lorna Rutto, EcoPost 

Lorna Rutto is a Kenyan multi-passionate eco-preneur, and the inspiring co-founder 

of EcoPost, a social enterprise created to find alternative waste management solutions to 

Kenya's huge plastic waste problem. Her company collects plastic waste and manufactures 

commercially viable, highly durable, and environmentally friendly fencing and building 

products.  

 

Lorna has not only provided Kenya with a commercial alternative to timber, but has in the 

process created over 2000 jobs, saved over 500 acres of forests and recycled 3.5 million 

kilogrammes of plastic waste. 

 

Her efforts have won her numerous plaudits and awards for providing exceptional and 

exemplary community service. Lorna was recognised by the prestigious Cartier Women's 

Initiative Awards as their laureate for sub-Saharan Africa. She also won the Transform Kenya 

Award, World Wildlife Fund’s Nature Award, Sri Sathya Award for Human Excellence, SEED 

Award, Safaricom Business Award, Nature Challenge Award among others. Lorna is a world 

economic forum young global leader. She was featured on the elite Forbes List among the 

20 Youngest Power Women in Africa and nominated among the Africa’s top women 

achievers. Lorna has developed a community engagement program where she works with 

marginalised youth and women groups and hopes to create over 1,000,000 jobs in the next 

15 years. 
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